The Poster

COASTAL




Poster History

* The oldest examples of modern
poster design dates back to the
1860’s when colourfully illustrated
posters were used to advertise such
events as a circus, a play or a
concert. Before long people began to
collect them and use them to
decorate their homes.
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Henri de Toulouse-Lautrec
(1864- 1901)

Perhaps the best known artist who worked in the area of
posters was Henri de Toulouse-Lautrec.

Due to a genetic disorder and as a result of a number of
accidents, Toulouse’s legs ceased to grow and function
properly after the age of 15.

He was to focus his life upon his art, producing paintings,
illustrations and in particular lithographic prints which were
used to advertise the Moulin Rouge and other disreputable
cabarets of Paris.

Although he led a short, painful life he became famous as an
Innovative and perceptive artist whose work presents a truly
sympathetic view of humanity.



Henri de Toulouse-Lautrec

Lautrec helped to
establish the bold
dramatic poster
design that
remains popular to
this day.
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World War 1

With the outbreak of World War |
in 1914, the poster became an art
that could influence history. Prior
to the ascendancy of motion
pictures and television, it was
politically the most important of all
visual media. It was easily
produced and immediate In
Impact, and it could be posted
wherever there was a public to see
it.
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Are YOU in this?




Poster Design

* The basic difference between posters and
most other advertising media (such as
newspaper ads or brochures) is that they
are designed for people on the move.
They must capture the attention and get
their message across in a matter of
seconds. ‘It must spark the attention of
the reader to take the desired action
through a brief message packed with
punch.”



The Characteristics of the Poster

A successful poster
tells the story quickly




It must be attention gettin

NOT OUR
PRESIDENT!

'War on the World @ No Detentions and Roundups # No Police State Restrictions 5 No War on the World @ No Detd
hnd Roundups ) No Police State Restrictions %) No War on the World P No Detentions and Roundups' No Police
trirtinne T N~ War on the World ‘@ Na Natantinac and Roundups ) No Poli- ~=s %) No War on the w
o “oundups ) No F
+% No Waron Jetentions an”
‘tions and Ro te State Re
Restricti eWorld”
Detentior U NoPr
State Re lar on —
wid @ d Re state Restric
No P ctio +World @ No Dety
mps ®) No Police Stat
/% No War on the Worl
ntions and Roundups @ |
estrictions 5 No Waron i
No Detentions and Rounc
‘olice State Restrictions
the World ' No Detent
s% ‘ups # No Police Stat
entio. No Waron the W
tate Re. and Roundv
?NoDer —
Police Star
>n the Worle
undups @ No )
s % NoWaront Jetentions anc. «tions %) No
entions and Round e State Restricti. v No Detentions 4
dups 5 1vw rvnew otate Restrictions %) rve vv ar wn wne World @ No Detentie.. - No Police State Res!
o War on the World ? No Detentions and Roundups . No Police State Restrictions 5 No Wav on the World ? No De
nd Roundups # No Police State Restrictions %) No War on the World @ No Detentions and Roundups # No Police S

NO War on the World!
NOT INOUR NAME

www.notinourname.net

NoAL/NYC: 212-760-1722  SF Bay Ares: 510-601-8000




The poster must be convincing

HEALTH WARNING

O®S

IT IS NOT SAFE TO SWIM OR EAT ANY
FISH, EELS, SHELLFISH OR WATERCRESS
FROM THESE WATERS.

A'AFIA LOU SOIFUA

95% of all NZ lowland rivers are unsafe
for swimming or drinking - NIWA

o

Let’s clean it up ﬁreen{;N 2

WWW.greens.org.Nz “sess



A striking use of colour is important

. pub:iucsf.edu/magazihe
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An effective poster is visually very simple

Wildlands of the Northern Rockies



DESIGN
QUALITIES
OF THE
POSTER




As with all design — certain principals
and elements must be considered.

Balance

“Of all the Worlds,in all the Galaxies inall the Universe..
whydldfheyhavefopockfh sone 9 ; -

| 'STRANGEINVADRS PAULLe MAT NANCYAI.I.B‘J DIANASCARWlD WGMELE!IEIMLOU\SERETG\ER

a m“—‘ WA A o

:z:
—-a-----\" O

e R

Formal -
(symmetrical)

Informal - (asymmetrical)



Movement

Movement is
the systematic
directing of the
viewers eye
from one part
of the poster
predetermined
by the artist.




Emphasis

Emphasis is very
important in
designing a poster
— this can be done
by:

Strong contrasting
colours and values.




Okay, one last time:
This is not a urinal.
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A generous use of
white space or open
space
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Contrasting
styles, sizes and
colours in the
lettering — or a
large illustration



Unity

The component parts of a poster must work
together — this can be achieved a number of
ways



By overlapping visual elements in the
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Through the use
of panels




Or line




CANADI;.\N‘RO(KIES
through the treatment of the background




Specific Appeal

A poster is designed for a specific purpose
based on a single theme. Aim to put into a

design a feeling for the product, service,
event or attitude



A poster for perfume
should be light,
delicate, feminine or
decorative
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...while a poster
selling heavy
equipment should
be strong,
masculine - using
bold colours



A poster selling a winter vacation in the
south should be bright, shiny carefree.



Lettering

Lettering in a poster should be:

Barcelona’92

O

Simple
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Legible
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and Attractive



Here are some other great posters...

e romend i wlnery

plum brandy







26th Annual National

Shrimp Festival
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science blossoms
in ucsf magazine







again makes
motoring history

On 30th May, 1949, an entirely standard Jaguar 31 Litre
XK 120 Sports car running on pump petrol was officially
timed in attaining a speed over a flying mile of :

132-6 MrH

This speed, observed and recorded by the Royal
Automobile Club of Belgium on the Jabbeke motor road,
has gained for Jaguar four Belgian speed records and is

THE FASTEST SPEED EVER
RECORDED BY A PRODUCTION CAR
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How far can we take
Wind Power?

WIND POWER
Wednesday, June 19, 2002, 6:00 - 9:00 p.m,

The Center for Sustainat
Un f M
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Architecture

for humanity

Siyathemba Design Competition 2004

This summer we are challenging the creative world to design a football facility in Somkhele, Kwa-Zulu Natal, South Africa. This facility, run by medical professionals
from the Africa Center for Health and Population Studies, will serve as a gathering place for youth between the ages of 9 and 14 including home to the first-ever girls
football league in the area. The pitch will also act as a tool to disseminate information on HIV/AIDS prevention and treatment and eventually a service point for a
mobile health care clinic. For more information go to www.architectureforhumanity.org










Your Poster

* With this background, you should now
be ready to design your poster. A
suggested procedure is brainstorm
and to develop small preliminary
sketches, often referred to as
thumbnail sketches. The purpose of
these sketches is to:



Your Poster

Try different ways of arranging the
information on the poster, to explore
different design possibilities.

Try different styles and sizes of letters.
Develop various colour combinations.

Experiment with background shapes,
panels, lines of movement.

Different emphasis.



Remember What Makes A
Great Poster

Capture your attention

*Bold and Contrasting colour

L arge and easily readable text
Imagery and text must be quickly
understood

*Simple message

Message must be convincing
Simple and clever message

Strong Design












Remembrance poster rules

Posters should be no be larger than 56cm. X
7/1cm — or smaller than 40cm. x 60cm.

Can be done in either in colour or black and
white.

Entries are judges on originality, expression,
drawing and illustration quality.

No computer generated entries will be accepted.

The poster should reflect REMEMBRANCE with
a Canadian theme — if symbols are used,
Canadian symbols should be pre-eminent.



» Posters are judges at a local, area,
provincial and national levels. Each level
has progressively larger prizes

* The winners at the national level will have
their work on display at the Canadian War
museum in Ottawa — 29 and 3™ will be
placed at Parliament Hill during the week of
Remembrance. All artwork will be
returned.

 |st. Prize winners receive $500.00 — second
place $200.00



PICTURES

ARE BETTER THAN WORDS




