
The Poster 



Poster History 

•  The oldest examples of modern 
poster design dates back to the 
1860’s when colourfully illustrated 
posters were used to advertise such 
events as a circus, a play or a 
concert.  Before long people began to 
collect them and use them to 
decorate their homes. 









Henri de Toulouse-Lautrec  
(1864- 1901)  

 Perhaps the best known artist who worked in the area of 
posters was Henri de Toulouse-Lautrec. 
 Due to a genetic disorder and as a result of a number of 
accidents, Toulouse’s legs ceased to grow and function 
properly after the age of 15. 
 He was to focus his life upon his art, producing paintings, 
illustrations and in particular lithographic prints which were 
used to advertise the Moulin Rouge and other disreputable 
cabarets of Paris. 
 Although he led a short, painful life he became famous as an 
innovative and perceptive artist whose work presents a truly 
sympathetic view of humanity. 



Henri de Toulouse-Lautrec 

Lautrec helped to 
establish the bold 
dramatic poster 
design that 
remains popular to 
this day. 









With the outbreak of World War I 
in 1914, the poster became an art 
that could influence history. Prior 
to the ascendancy of motion 
pictures and television, it was 
politically the most important of all 
visual media. It was easily 
produced and immediate in 
impact, and it could be posted 
wherever there was a public to see 
it.  

World War 1 







Poster Design 

•  The basic difference between posters and 
most other advertising media (such as 
newspaper ads or brochures) is that they 
are designed for people on the move.  
They must capture the attention and get 
their message across in a matter of 
seconds.  “It must spark the attention of 
the reader to take the desired action 
through a brief message packed with 
punch.” 



The Characteristics of the Poster 

A successful poster 
tells the story quickly 



It must be attention getting 



The poster must be convincing 



A striking use of colour is important 





An effective poster is visually very simple 



DESIGN 
QUALITIES 
OF THE 
POSTER 



As with all design – certain principals 
and elements must be considered. 

Balance 

Formal -
(symmetrical) Informal - (asymmetrical) 



Movement 

Movement is 
the systematic 
directing of the 
viewers eye 
from one part 
of the poster 
predetermined 
by the artist. 



Emphasis 

 Emphasis is very 
important in 
designing a poster 
– this can be done 
by: 
 Strong contrasting 
colours and values. 



A generous use of 
white space or open 
space 



Contrasting 
styles, sizes and 
colours in the 
lettering – or a 
large illustration 



Unity 

The component parts of a poster must work 
together – this can be achieved a number of 
ways 



By overlapping visual elements in the 
design 



Through the use 
of panels 



Or line 



through the treatment of the background 



Specific Appeal 

A poster is designed for a specific purpose 
based on a single theme.  Aim to put into a 
design a feeling for the product, service, 
event or attitude 



A poster for perfume 
should be light, 
delicate, feminine or 
decorative 



…while a poster 
selling heavy 
equipment should 
be strong, 
masculine - using 
bold colours 



A poster selling a winter vacation in the 
south should be bright, shiny carefree. 



Lettering 
Lettering in a poster should be: 

Simple 



Legible 



and Attractive 



Here are some other great posters… 

































Your Poster 

•  With this background, you should now 
be ready to design your poster.  A 
suggested procedure is brainstorm 
and to develop small preliminary 
sketches, often referred to as 
thumbnail sketches.  The purpose of 
these sketches is to: 



Your Poster 

•  Try different ways of arranging the 
information on the poster, to explore 
different design possibilities. 

•  Try different styles and sizes of letters. 
•  Develop various colour combinations. 
•  Experiment with background shapes, 

panels, lines of movement. 
•  Different emphasis. 



Remember What Makes A
 Great Poster 

Capture your attention 
• Bold and Contrasting colour 
• Large and easily readable text 
Imagery and text must be quickly 
understood 
• Simple message 
Message must be convincing 
Simple and clever message 
Strong Design 









Remembrance poster rules 
•  Posters should be no be larger than 56cm. X 

71cm – or smaller than 40cm. x 60cm. 
•  Can be done in either in colour or black and 

white. 
•  Entries are judges on originality, expression, 

drawing and illustration quality. 
•  No computer generated entries will be accepted. 
•  The poster should reflect REMEMBRANCE with 

a Canadian theme – if symbols are used, 
Canadian symbols should be pre-eminent. 



•  Posters are judges at a local, area, 
provincial and national levels.  Each level 
has progressively larger prizes 

•  The winners at the national level will have 
their work on display at the Canadian War 
museum in Ottawa – 2nd and 3rd will be 
placed at Parliament Hill during the week of 
Remembrance.  All artwork will be 
returned. 

•  Ist. Prize winners receive $500.00 – second 
place $200.00 




